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D1.5. Social media 

campaign materials 

Executive Summary 

For this deliverable, our team created visuals and resource guides for social media and 
general audience communication. The deliverable includes: 

• Facebook graphics (+ resource guide),  

• Instagram graphics (+ resource guide), 

• Twitter graphics (+ resource guide),  

• Sample Press release,  

• Sample Email Template. 

Also, the project logo was created and is available in various formats (e.g. black & white, 
no background, etc.). Here are samples of its versions: 

 

 

 

 

 

All items are in English, annexed to the 
report. As soon as the project web page is 
ready, they will be uploaded / used there as 
well.  

List of Annexes: 

• Facebook graphics (+ resource guide),  

• Instagram graphics (+ resource 

guide), 

• Twitter graphics (+ resource guide),  

• Sample Press release,  

• Sample Email Template. 
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Facebook resource guide 
Use these sizes and templates for any Facebook images,  

posts and covers used throughout the project communications. 
 

 

 

 

 

 

 

Quick reference 
GRAPHIC SIZE 

Profile Picture 400 × 400 px 

Cover Photo 1,125 × 633 px 

Image Post 1,200 × 630 px 

Shared Link Images 1,200 × 630 px 

Tab Images 113 × 74 px 

Event Image 1,920 × 1,005 px 

Facebook Ad (Carousel) 1,080 × 1,080 px 
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GRAPHIC SIZE 

Facebook Ad (Single Image) 1,200 × 628 px 

Profile photo 

Make sure all audiences recognize your Facebook profile by 
uploading an image such as your portrait or your logo. Once 
you upload an image, Facebook crops it to a square, but you 
can always choose which part of the image to crop. Facebook 
profile photos display at 180 x 180 pixels on computers and 128 
x 128 pixels on most smartphones. 

Cover photo 

Facebook cover photos 
look like banners on top of your Facebook timeline. 
They display at 820 x 312 pixels on most computers 
and 640 x 360 pixels on most smartphones. 

Event covers 

Facebook event covers have a different size from a 
regular page’s cover photo. If you’re planning an 

event, make sure to upload an image that’s 1200 pixels wide 
by 628 pixels tall. 

Image posts 

If you upload a single image to your timeline, it’s best to 
stick either to a square image or a photo with a 3:2 aspect 
ratio because Facebook will automatically scale your image 
to a thumbnail. 

Facebook ads 

If you’re using Facebook to promote your event and want to reach a wider audience 
you might not have been able to reach otherwise, placing paid ads on Facebook would 
be your best bet. Facebook ads may be single-image ads, carousel ads (which allow you 
to display up to 10 images or videos and can link to different web pages), or video ads. 

For image-based ads, whether they are single-images or a carousel, keep photos to a 
1.91:1 ratio with recommended dimensions of 1200 pixels wide and 628 pixels tall. Take 
note that you’ll have to submit your ad to Facebook for approval. Things like too much 
text on your image can disqualify your ad. Use Facebook’s handy image text check tool 
to make sure your ad fits their standards. 
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Instagram resource guide 
Use these sizes and templates for any Instagram images,  

posts and covers used throughout the project communications. 
 

 

 

 

 

 

 

Quick reference 
GRAPHIC SIZE 

Profile Photo 110 × 110 px 

Square Images 1,080 × 1,080 px 

Images 1,080 × 1,350 px 

Stories 1,080 × 1,920 px 

 

In an already visual world, Instagram stands out among other social networks as a 
simple but effective way to share photos and videos, from #nofilter selfies to branded 
content. Instagram allows you to post square portrait, and landscape-oriented images 
and videos. And, on such a visual platform, high-quality, appropriately sized images are 
important and can help your feed stand out from the rest. 
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Profile photo 

Your Instagram profile image allows your followers to 
easily recognize you as the owner of your account. It 
is recommended uploading a square-sized image 160 
x 160 pixels with a minimum size at 110 x 110 pixels. 
Take note though that Instagram will crop your photo 
into a circle. 

Square images 

For a while, Instagram only allowed square images at 
640 pixels but now you can upload images as large as 
1080 x 1080 pixels. You can still upload smaller images 
but using the full resolution ensures every detail of 
your photo is captured. 

Landscape and portrait images 

Apart from square images, Instagram allows you to 
upload landscape and portrait images. For both 
orientations, it’s recommended to keep your image at 
1080 pixels wide. Portrait images would look best at 
1080 x 1350 pixels while landscape images are best 
displayed at 1080 x 566 pixels. 

Stories 

You can also post stories on your Instagram account. 
These are photos, images or even text posts that’ll last 
24 hours before “expiring” and can be accessed by 
tapping or clicking on your profile or image. Instagram 
stories are displayed in portrait orientation with the 
best size for display being 1080 pixels wide by 1920 
pixels tall. This is an aspect ratio of 9:16. You can scale 
down by retaining this ratio to sizes like 900 x 1600 
pixels or 720 x 1280 pixels. 



 
 
 
 

  Funded by the European Union. Views and opinions expressed are however those of the author(s) only 
and do not necessarily reflect those of the European Union or the European Education and Culture 
Executive Agency (EACEA). Neither the European Union nor EACEA can be held responsible for them. 

 

 

 

 

 

Twitter resource guide 
Use these sizes and templates for any Twitter images,  

posts and covers used throughout the project communications. 
 

 

 

 

 

 

 

Quick reference 
GRAPHIC SIZE 

Header Photo 1,500 × 500 px 

Profile Photo  400 × 400 px 

Twitter Post 1,024 × 512 px 

Cards Image 800 × 320 px 

Summary Card Image 280 × 150 px 

While Twitter might ask its users to limit their character counts to 280, this social 
platform is still very popular, garnering 330 million monthly active users. It is a useful 
communication and customer service tool thanks to its real-time interaction. And while 
most might not immediately think of it as a visual platform, Twitter does allow its users 
to post and share images on their feed and for their profiles. 
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Profile photo 

Make sure the followers recognize you as the owner of 
your Twitter account by uploading your own picture as 
your profile photo. Project logo is best to use for this 
purpose. Twitter will display the profile photo as 200 x 
200 pixels square image. However, it is recommended 
to upload a 400 x 400 pixels image for better quality. 

 

Twitter header 

Followers and would-be followers who click on the profile will see the header on top of 
the page so it’s a great real estate to take advantage of. It should be used to highlight 
the project tagline, generally. The optimal Twitter header size is 1500 x 500 pixels with 
an aspect ratio of 3:1. Maximum file size should be 10 MB. 

Image post 

Twitter allows its users to attach media 
such as photos, GIFs, and videos. Twitter 
allows to add up to four photos at a 
time. Images are displayed at 1024 x 512 
pixels and have a maximum file size of 5 
MB. 
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Press releases 
Use these sample guidelines when addressing the audience with more formal 

details regarding the project implementation. 
 

 

 

 

Subject: 

 

MAIN PRESS RELEASE HEADLINE 
[Optional Subhead {*Title Case / Italicized*}] 

Dateline: [CITY, STATE, Date] 

Body text: 

• Use the project logo for opening. 
• Briefly and explicitly state the information you need to share. Include who, what, 

when, where, why, and how and lead with the most important information. 
• Call to action. 
• Put some contact information, so the audience can reach you for questions / any 

further information. 
• Finish with a disclaimer, the EU emblem, and some reference information on the 

project. 
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Email communication 
Use these sample guidelines for more impact during formal communication 

with third parties and stakeholders regarding any project activities and 
implementation details. 

 

Subject: 

• Always cite the acronym of the project: GOTOUTDOOR  
• If possible, you can include also its reference number: 101050672 

Example: 

GOTOUTDOOR – Join our event in Sofia, Bulgaria 

 

Body text: 

• Be precise and informative in your body texts. Use any links, tags, links to social 
media accounts if feasible. 

 

Signature: 

• Put your credentials and contact information 
• Project logo | Your organization’s logo 

 

Example: 

KRASIMIR PETKOV 

“EXPERT POOL – BULGARIA” 

Project Manager 

mobile.: +(00)359 895 53 29 75 

e-mail: k.petkov@expertpool.bg 

  

 




